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I. Discipline Overview
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The discipline enterprise management belongs to business administration discipline which covering
management, economics, psychology and other related disciplines. It takes the modern enterprise management
theory and practice as the object and studies the theory and methods of the modern enterprise management,
the rules and the innovation mechanisms of the corporate activities, aiming at improving the benefits of the
business management.

It is originated from the discipline of water conservancy and hydropower management, hydro-energy
planning and kinetic energy economy which could be dated back to the East China Institute of Water
Conservancy in 1952. It was authorized the key discipline of Jiangsu Province in 2011. Currently, it possesses
a post-doctoral mobile research center and has the authority to grant first-class discipline doctor and master’s
degree, and the Technical Economy and Management, one of its second-class disciplines, is listed as one of
the key disciplines by the Ministry of Water Resources, one of the key(cultivating) disciplines by the state and
the key sequence discipline of Jiangsu Province. It also has the authority to grant the degree of MBA, MPAcc,
Assets Evaluation and International Business. In addition, Water Management is one of the major research
fields of both the State Key Laboratory of Hydrology-Water Resources and Hydraulic Engineering and the
National Engineering Research Center of Water Resources Efficient Utilization And Engineering Safety. It
currently possesses 1 MOE (Ministry of Education) Innovation Team, 1 NCET (Supported by Program for
New Century Excellent Talents in University) winner, 3 Experts enjoying the Special Allowance granted by
State Council, 5 Technological leading talents of Jiangsu Province “333” Project, 2 Experts of " Qing Lan"
Project and several members of such domestic and international academic organizations as [IFSAM, IFEAMA,
CSMM (Chinese Society For Management Modernization). In 2012, the Business Administration discipline

in Hohai University ranked 29 in the Discipline Assessment conducted by the Ministry of Education of PRC.
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II. Discipline Objectives

1. International master graduates will be inspired to broaden their global view, learn and develop cutting-
edge theories, skills and methods in the actual environment of several countries, and thereby have the ability
to participate in international affairs and international competition.

2. International master graduates must meet the requirement of Level 3 in Chinese Language Proficiency
Scales upon graduation if they conduct their coursework in English.

3. This major aims to cultivate talents who abide by laws and regulations, have a high sense of social
responsibility, good professional ethics and entrepreneurial spirit, scientific, rigorous and pragmatic learning
attitude and work style. Requires a solid grasp of the basic theory of the discipline and systematic expertise;
Having the ability to work hard and plain, seek truth from facts and be engaged in scientific research or
independently undertake specialized technical work; Have an international perspective; Master modern
management methods and technology, can independently analyze and solve practical management problems

of high-level talents.
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III. Research Directions

1. Accounting

2. Financial Management

3. Marketing

4. Human Resources Management
5. Strategic Management

6. Technical Economy and Management
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IV. Number of Years Requirement
The master program typically requires 3 years to complete. However, the completing time may vary to 2

years as the minimum and 5 years as the maximum.
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V. Credit Requirements and Curriculum

1. International academic master students will complete 28 credits, 20 of which are from degree courses,
and 8 of which are from non-degree courses. Students will also complete academic activities. Coursework will
be completed in one year after registration.

2. Each credit of Chinese language course is 24 credit hours. Each credit of Introduction to China is 18
credit hours. For other courses, each credit is 16 credit hours.

3. “Water Harmony Lectures” is a series of seminars, which require students to complete the specified
learning tasks.

4. For students who have met the Chinese language requirement for the master degree, Chinese language
courses can be exempted, of which the details can be referred to in relevant regulations.

The specific curriculum is as follows:

334



N EFEEFOCEARME LML A RERE

Curriculum for English Taught International Academic Master Students Majoring in Enterprise Management
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Category Course Code Course Name Credit| Hours Term Remarks
20221L.M000001 ULt 1 2 48 *
Chinese Language [ Autumn
DUE 11 H
N 20221.M000002 . 2 48 .
ANILIRFE Chinese Language 11 Spring i
General rh E A % -
Compulso
Course 2022LM000003 Introduction to China 2 36 Autumn puisory
Ao . F
WX SERS
2022L.M 110001 Guide of Thesis Writing 2 32 Autqmn/
Spring
B *
Ry R EE T
2022LM550001 Advanced Management 2 32 Autumn
g AT |
2022LM550002 RBEGE 2 | 32 %
. Advanced Economics Autumn
LR TRAF %
Degree Course HppEfE  [20220M991501 oy 2 32 . k1E 8 24
. . Engineering Economy Spring )
20Credits Basic Z @( Optional
20 2245 Course  [2022LM991502 B 2 | 3 8 Credits at least
Operations Research Autumn
2022L.M991504 A 2 | R =
Marketing Spring
T LA 2L )
2022LM991506 BORLEDE 2 32 %
Microeconomics Autumn
P
2022LM150303 =it 2 | 32 =
Accounting Spring
NS5 A 1
N NGl 2 32 Y
%&ﬁ‘ﬁ 2022LM130304 Corporate Finance Analysis Spring ﬁ%l? ;‘ - lﬁ
ajor e s ptiona
Course 2022L.M 150302 NITGHIRE 2 32 % 4 Credits at least
Human Resources Management Spring
2022LM150301 A 2 2 | 32 %
Strategic Management Autumn
- . & >
H [EH 525 F EORL g WM&
bo2aimMi1000  THEMHEE OKEIRED 1| 16 | Autumn/ B
Water Harmony Lectures . Compulsory
Spring
P |
2022LM150305 | SRMERE 2 | 32 %
Financial Economics Autumn
brA 22 K
J I o 2 32
A iReE 2022LM130102 International Trade Autumn X .
Non-degree course T = 18 7 5
8 Credits 2022LM150103 AT 2 32 . Optional
>, International Investment Spring .
8 224y 1 0 % = 7 Credits at least
2022LM 150104 PPRRITIRIS 2 | 32 .
International Business Negotiation Spring
EETH (2 E A4
2022L.M 150201 AR ““%\’.}E 2 32 %
Management Information System Spring
MBI URAE by
Optional courses for masters Optional
ZRIGE) (E1FYEEE) Seminar and Conferences
B N o B
Academic Activity SRERIE) Practice Activity Compulsory

FFEFF Scientific Research
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VI. Academic Session

1. Study Proposal

The master students must prepare a proposal on how they will complete the master degree by considering
their research interests, advice from their research advisors, and other requirements mentioned in this
document. The proposal must be submitted in two months after official registration.

2. Seminars and Conferences

Master students must participate in academic conferences, talks by experts, seminars by PhD advisors,
and discussion panels. Before they apply for the master degree, master students must participate in seminars
and conferences over 10 times, including 2 seminars by PhD advisors. All the seminars and talks should be
recorded in relevant record book.

3. Practical Activities

Master students are required to participate in practice activities to prepare professional development.

Practice activities include teaching assistantship, research assistantship, management assistantship, and
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industry engagement etc., that are to be assessed by the advisors.
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VII. Dissertation

The dissertations of academic master students are required to complete the stages of literature review,
topic selection, dissertation plan and dissertation proposal, mid-term examination, output of scientific research
achievements, pre-examination, review and assessment, and dissertation defense. Detailed requirements can
be referred to in “Hohai University Master's Dissertation Management Measures” and relevant documents in

Business School. Dissertation in English is acceptable.
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VIII. Recommended Bibliographies, Monographs and Academic Journals of the
Discipline

1. Mothersbaugh D L, Hawkins D I, Kleiser S B, et al. Consumer behavior: Building marketing
strategy[M]. New York, NY, USA: McGraw-Hill Education, 2020.

2. Borenstein M, Hedges L V, Higgins J P T, et al. Introduction to meta-analysis|M]. John Wiley & Sons,
2021.

3. Knowledge management: concepts, methodologies, tools, and applications[M]. IGI Global, 2008.

4. Tolbert P S, Hall R H. Organizations: Structures, processes and outcomes[M]. Routledge, 2015.

5. David F R, David F R, David M E. Strategic management: Concepts and cases: A competitive

advantage approach[M]. Upper Saddle River: Pearson,2013.
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6. Dwivedi D N. Managerial economics[M]. Vikas Publishing House, 1980

7. Wren D A, Bedeian A G. The evolution of management thought[M]. John Wiley & Sons, 2020.

8. Griseri P. Management knowledge: a critical view[M]. Macmillan International Higher Education,
2017.

9. Burgelman R A, Maidique M A, Wheelwright S C. Strategic management of technology and
innovation[M]. Chicago: Irwin, 1996.

10. Hillier D, Grinblatt M, Titman S. Financial Markets and Corporate Strategy (Second European
Edition)[M]. McGraw Hill, 2011.

11.Kuhn T S. The structure of scientific revolutions| M]. University of Chicago Press: Chicago, 1970.

12. Lakatos 1. The methodology of scientific research programmes[M]. Cambridge University Press,
1978.

13. North M J, Macal C M. Managing business complexity: discovering strategic solutions with agent-
based modeling and simulation[M]. Oxford University Press, 2007.

14. Cooper D R, Schindler P S, Sun J. Business research methods[M]. New York: Mcgraw-hill, 2006.

15. Anderson D R, Sweeney D J, Williams T A, et al. Statistics for business & economics[M]. Cengage
Learning, 2016.

16. Lawrence N W. Basics of social research: Qualitative and quantitative approaches[M]. 2007.

17. Babbie E R. The practice of social research[M]. Cengage learning, 2020.

18. Newport C. Deep work: Rules for focused success in a distracted world[M]. Hachette UK, 2016.

19. Hanssens D M, Parsons L J, Schultz R L. Market response models: Econometric and time series

analysis[M]. Springer Science & Business Media, 2003.

20. Jessup L M, Valacich J S. Information systems today: managing in the digital world[M]. Upper

Saddle River: Pearson Prentice Hall, 2008.
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21. Pindyck R S, Rubinfeld D L. Microeconomics[M]. Pearson Education, 2014.

22. Glen Urban and John Hauser, Design and marketing of new products (2d edition) [M]. Englewood
Cliffs, New Jersey: Prentice Hall, 1993.

23. Kotler P, Keller K L. Marketing management 12e[M]. New Jersey, 2006.

24. Hitt M A, Hoskisson R E, Ireland R D. Management of strategy: Concepts and cases[M].
Thomson/South-Western, 2007.

25. Besanko D, Dranove D, Shanley M, et al. Economics of strategy[M]. John Wiley & Sons, 2009.

26. Ahlstrand B, Lampel J, Mintzberg H. Strategy safari: A guided tour through the wilds of strategic
management[M]. Simon and Schuster, 2001.

27. Corbin J M, Strauss A L. Basics of qualitative research: techniques and procedures for developing
grounded theory[M]. 2014.

28. Nechyba T. Microeconomics: an intuitive approach with calculus[M]. Cengage Learning, 2016.

29. Hellriegel D. Organizational behavior[M]. Cengage learning, 2010.

30. Douma S, Schreuder H. Economic approaches to organizations[M]. Pearson Education, 2008.

31. Banerjee B. Financial policy and management accounting[M]. PHI Learning Pvt. Ltd., 2012.

32. Fabozzi F J, Peterson P P. Financial management and analysis[M]. John Wiley & Sons, 2003.

33. Shapiro A C, Hanouna P. Multinational financial management[M]. John Wiley & Sons, 2019.

34. Moyer R C, McGuigan J R, Rao R P. Contemporary financial management[M]. Cengage Learning,
2014.

35. Mathis R L, Jackson J H, Valentine S R, et al. Human resource management[M]. Cengage Learning,
2016.

36. DeCenzo D A, Robbins S P, Verhulst S L. Fundamentals of human resource management[M]. John
Wiley & Sons, 2016.

37. ARG, R B 5 S S5 M AL B [ KM 7K R S Rt 1995.
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47. EEWESE RN IRGE . FRATF M CETLBO ML S5 80A i, 2018,

A48. R PH, R, 207 T g, R B M. AL AR AR, 2019.

49. ZEHRP AR 5. BB S AT TTH 601 FEE (M. AL BT AR BUR S H Rk, 2019.

50. FREEFIRE, E = k. HEIMLAL S AR DT A, 2019.

51. Academy of Management Annals. Routledge

52. Academy of Management Review. Academy of Management

53. Academy of Management Journal. Academy of Management

54. Administrative Science Quarterly. Johnson Graduate School; Cornell University; Sage Publications,
Inc. on behalf of the Johnson Graduate School of Management, Cornel University

55. Academy of Management Perspectives. Academy of Management

56. Organization Science. INFORMS

57. Organization Studies. European Group for Organizational Studies

58. Management Science. INFORMS

59. Management and Organization Review. The International Association for Chinese Management

Research
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62.
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64.

65.

66.

67.

68.

69.

70.

71.

72.

73.

74.

75.

76.

77.

78.

79.

80.

81.

82.

83.

Organization & Environment. SAGE Publications

Accounting and Business Research. Routledge

Accounting and Finance. Wiley-Blackwell

Accounting, Auditing and Accountability Journal. Emerald

Auditing: A Journal of Practice and Theory. American Accounting Association

Business and Society. SAGE Publications

Business Ethics Quarterly. Cambridge University Press

Business Horizons. Elsevier Inc.

Business Strategy and the Environment. Wiley-Blackwell

Consumption, Markets and Culture. Taylor & Francis

Corporate Governance: An International Review. Wiley-Blackwell

International Journal of Research in Marketing. Elsevier

International Journal of Management Reviews. Wiley-Blackwell

Industrial and Corporate Change. Oxford University Press

Journal of Marketing Research. American Marketing Association

Journal of Consumer Psychology. Society for Consumer Psychology; John Wiley & Sons, Inc.

Journal of Accounting and Public Policy. Elsevier Inc.

Journal of Advertising. Routledge

Journal of Advertising Research. Warc LTD

Journal of Business and Economic Statistics. Taylor and Francis Ltd.

Journal of Business Ethics. Springer Netherlands

Journal of Business Finance and Accounting. Wiley-Blackwell

Journal of Business Research. Elsevier Inc.

Journal of Business Venturing. Elsevier Inc.
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85.

86.

87.

88.

89.

90.

91.

92.

93.

94.

95.

96.

97.

98.

99.

Journal of Consumer Research. Oxford University Press

Journal of Human Resources. University of Wisconsin Press

Journal of International Business Studies. Palgrave Macmillan UK; Palgrave Macmillan Journals
Journal of International Marketing. American Marketing Association

Journal of Marketing. American Marketing Association

Journal of Management. Southern Management Association

Journal of Management Studies. Wiley-Blackwell

Journal of Product Innovation Management. Wiley-Blackwell Publishing Ltd
Journal of Retailing. Pergamon Press

Leadership Quarterly. Elsevier

Long Range Planning. Elsevier Ltd

Management Accounting Research. Elsevier Ltd

Marketing Letters. Springer US

Marketing Science. INFORMS

Mit Sloan Management Review. Sloan Management Review

Organization Science. INFORMS

100. Psychological Science. Association for Psychological Science; Sage Publications, Inc. on behalf of

the Association for Psychological Science

101. Review of Accounting Studies. Springer US

102. Review of Corporate Finance Studies. Society for Financial Studies

103. Research Policy. Elsevier B.V

104. R & D Management. Wiley-Blackwell

105. Strategic Management Journal. Wiley-Blackwell

106. Technovation. Elsevier Ltd
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107. Technological Forecasting and Social Change. Elsevier Inc
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